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This supplement to The University of Texas at Austin's Semi-Annual Historically Underutilized
Business Report for Fiscal Year 2016 has been prepared to provide a broader and more
comprehensive representation of The University of Texas at Austin's efforts in its attempt to
reach the Good Faith Effort Goals set by the State Legislature.

In accordance with the Texas Government Code, Sections 2161.181-182 and Section 111.110f
the Texas Administrative Code (TAC), state agencies shall make a good faith effort to utilize
State of Texas certified, Historically Underutilized Businesses (HUBSs) in contracts for
construction, services, including professional and consulting services, special trade, and
commodities.

Although counted separately, The University of Texas at Austin includes making the good faith
effort to utilize federally certified small business concerns, which include small businesses, small
disadvantaged businesses, woman-owned small businesses, HUB Zone small businesses, Veteran
and Service Disabled small businesses, and minority and women-owned business (me/web)
enterprises.

The University of Texas at Austin's semi-annual HUB percentage has averaged 15.61% over
the past five fiscal years, 2011 (15.17%); 2012 (16.85%); 2013 (16.00%); 2014 (14.00%); and
2015 (16.03%). Currently, the University's percentage for semi-annual FY 2016 is 13.94%or
$29,213,989 awarded to HUB vendors.

Following are a few of the good faith efforts demonstrated in both the HUB/Small Business
Program during the 2016 semi-annual fiscal year:

e Direct award of a $800,000 contract to a HUB certified firm as part of the University’s
Application Modernization and Standardization Project (ASMP);

e The UT Austin Market Place utilized HUBs ata 73.12% ($10,097,786.85) rate;

e Currently there are 5 mentor-protégé relationships in place and the University is
actively working with a potential mentor to add an additional team,;

e Expanded outreach efforts throughout the state, including successful administration of
three targeted EOFs hosted by the University; and

e Significantly increased bid notification contact efforts, sending notices to more than
500 HUB firms inreference to bid opportunities.
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